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Lectra promotes partnerships between schools and bu sinesses
to nurture talented childrenswear designers

Les Enphants and the Shanghai Institute of Visual A rt
jointly held a Kaledo ® childrenswear design competition in China
in a bid to bring inspiration to the world of fashi on design

Paris, April 12, 2016 — Lectra, the world leader in
integrated technology solutions dedicated to
industries using fabrics, leather, technical textiles and
composite materials, is pleased to announce that it
has recently joined forces with Les Enphants and the
Shanghai Institute of Visual Art to hold its inaugural
childrenswear design competition in China using
Kaledo®, Lectra’s textile design solution.

Aside from exploring the latest fashion trends in the
world of childrenswear, it also served as a learning
and communications platform for future fashion
designers, bringing them one step closer to attaining
their lifelong goals. Outstanding designs from the competition will be included in Les Enphants’ childrenswear
range, and the winner will be awarded a unique opportunity to intern for the company. Over 30 fashion design
students from the Shanghai Institute of Visual Art took part in the competition.

With the newly implemented two-child policy, China’s market for children’s products is expected to boom, with
childrenswear becoming a major source of growth for fashion companies. Additionally, the rising popularity of
TV programs featuring celebrity families has brought children of famous Chinese personalities into the limelight,
and spurred young parents to closely follow the fashion trends set by these child stars. As an emerging
consumer group in the childrenswear market, parents in their 20s and 30s have developed different tastes and
shopping habits from the previous generation. This, in turn, will trigger a revolution in the market, creating new
challenges for childrenswear designers. Lectra has chosen to work with well-known childrenswear brands and
vocational design schools with the aim of fostering future talented designers capable of adapting to the
changing trends in children’s fashion.

The design campaign was officially launched in September 2015. Design Managers and Purchasing Managers
from Les Enphants conducted classes, helping students carry out market research on upcoming childrenswear
trends and define their design direction and style while providing creative guidance. Lectra’s design solution
Kaledo helped the students bring their design ideas to life. The submitted designs were then evaluated by a
panel of industry experts, followed by an awards ceremony recently hosted by the event sponsors. These
designs will then be used by Les Enphants and even have a shot at appearing in the Shanghai 2016
autumn/winter fashion show, where they will be highly publicized and showcased to a wider audience.
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“Throughout our entire collaboration with the institute, Lectra has undoubtedly proved to be an exceptional
partner. The company has been playing a supportive role in the growth of fashion education in China for years,
and has provided all-round assistance in the form of technology, equipment and training,” said Li Keling, Dean
of the Fashion Design School at the Shanghai Institute of Visual Art, during the awards ceremony. “Lectra has
helped forge our partnership with Les Enphants. With the full support of Lectra and Les Enphants, we are
developing talent with the aim of meeting the current needs of the fashion industry, and this will contribute
greatly in accelerating the development process of fashion design education in China.”

“I was deeply impressed by all of the students’ work here today, and the experience derived from holding this
competition is invaluable. This served as a great opportunity for us to listen to the voices of the younger
generation, and to witness what they have envisioned for the childrenswear industry,” added You Shuilian,
Deputy Manager for business planning, Les Enphants. “Lectra is a reputable brand and is a platform that brings
schools and businesses together. Thanks to this three-way partnership, Les Enphants is building a younger
brand image, and the young generation here today will soon accomplish their goals.”

“Students are the future of the fashion industry. Bringing great talent forward is a good way of ensuring that the
industry continues to flourish. This is why Lectra values its ongoing partnerships with vocational educational
institutions around the world. Lectra has already established close-knit partnerships with over 50 establishments
in the greater China region. Besides providing them with the most innovative solutions, we have helped in
developing alliances between these vocational institutes and renowned companies, while actively promoting
collaboration between schools and businesses. Our hope is that everyone can work together to discover and
cultivate a new generation of talented designers in order to ensure long-term growth in the Chinese fashion
industry,” concluded Andreas Kim, Managing Director of Lectra Greater China.

About Les Enphants

Created in 1993, Shanghai Les Enphants counts around 3000 employees and 1,600 retail outlets in China, including
department stores and own-brand stores, and records annual revenues of $228 million. Focused equally on design and
marketing, the company manufactures and distributes children's apparel, sportswear, and other accessories under the
proprietary brands Les Enphants, Nac Nac, as well as licensed brands including Disney, Absorba, Peter Rabbit, Pigeon, and
Combi. The reputation of Les Enphants is founded on providing creative, comfortable, and functional children’s garments of
unwavering quality.

About Shanghai Institute of Visual Art (SIVA)

Shanghai Institute of Visual Art, Fudan University (shorted as SIVA), launched in Sept. 2005, is a new Art & Design institute
with independent legal status approved by National Ministry of Education, under Fudan University. In 2013, approved by
National Ministry of Education, SIVA was updated to an independent non-governmental higher education. There are seven
schools under the umbrella of SIVA, namely, School of Design, School of Fashion Design, School of New Media Art, School
of Fine Art, School of Performing Arts, school of Cultural Creative Industrial Management and school of Basic Education. It is
currently running sixteen subjects including 20 plus pathways, with a student population of above 3000 in four groups.

SIVA is located in the center of SongJiang University town, Shanghai, covering an area of about 67 hectares with a total
design floor space of 120,000 square meters.

For more information, please visit www.siva.edu.cn

About Lectra

Lectra is the world leader in integrated technology solutions (software, automated cutting equipment, and associated
services) specifically designed for industries using fabrics, leather, technical textiles, and composite materials to
manufacture their products. It serves major world markets: fashion and apparel, automotive, and furniture as well as a broad
array of other industries. Lectra’s solutions, specific to each market, enable customers to automate and optimize product
design, development, and manufacturing. With more than 1,500 employees, Lectra has developed privileged relationships
with prestigious customers in more than 100 countries, contributing to their operational excellence. Lectra registered
revenues of $264 million in 2015 and is listed on Euronext.

For more information, please visit www.lectra.com

® Kaledo is a registered trademark of Lectra.
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